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@oHJT OLEHOYHBIX CpeacTB pa3zpaboraH Ha ocHoBe DenepanbHOro
rOCyJapCTBEHHOI0 00pa30BaTEeNIbHOIO CTaHAApTa CpPeAHero MpodhecCHOHAIbHOTO
oOpa3zoBanus o crennanbHoctu 54.02.01 Juzakin (1o oTpacisiM), yTBEP>KISHHOTO
npukazoM MuHuctepcTBa oOpa3oBaHus U Hayku Poccuiickoit denepaunu Ne 1354
ot 5 mas 2022 roaa Ne 308, 3apeructpupoBanHoro B Muntocte Poccuun 25.07.2022
Ne 69375.



1. IlacnopT KOMILUIEKTA OLIEHOYHBIX CPEACTB

1.1 ObaacTh NpUMeHeHHsI KOMILJIEKTA OLIEHOYHBIX CPeCTB

®oupn onenounbix cpencts (GOC) npenHazHayeH Ui KOHTPOJS U OLEHKU
00pa30BaTENbHBIX JIOCTUKEHUM O0ydyaroluxcs, OCBOMBIIMX IPOrpamMMmy ydeOHOU
mucuimnHel OI'CHD.02 MHocTpanHbId A3bIK B IPOGECCUOHAIBHON eATENbHOCTH

®OC BKIIOYAIOT KOHTPOJbHBIE MaTepuajbl Ui MPOBEACHUS TEKyIIEH M
IPOMEXYTOYHON aTrTecTauuu B popme nuddepeHInpoBaHHOTO 3a4YeTa.

®OC pa3paboTad Ha OCHOBAaHMU pabOYeil mporpaMMbl Y4eOHON THUCHUILTUHBI
OI'C3.02 MHocTpaHHBIH S3bIK B TPOPECCUOHATLHON 1eATeTbHOCTH

1.2 Hean u 3agaum y4cOHOM NUCIUIUIMHBI — TPEOOBAHUS K pe3yJbTaTam
O0CBOEHUSI mporpammbl: B pe3yinbrare oOCBOEHUS Y4€OHOH AUCIUIUIMHBI
00y4JaroIuiics JODKEH YMeETh:

Y1 ob6marscss (YyCTHO M THUCBMEHHO) Ha HMHOCTPAaHHOM  fA3BIKE Ha

npodeccroHaIbHbIE U TTOBCEHEBHBIE TEMBI;

Y2 nepeBoauth (CO ClIOBapéM) HMHOCTpAHHBIE TEKCTHI MPOQPECCHOHAIBLHON

HaIpaBJICHHOCTH;

VY3 caMOCTOATENBHO COBEPIIATH YCTHYIO M NMMCBMEHHYIO p€4b, IOMOJIHAThH

CJIOBApHBIU 3armac.

B pesynbrate OCBOeHUS Yy4e€OHOM AUCHUILIMHBI OOYYarOUIUMUCS JIOJKEH
3HATH!

31 nexkcuueckuit (1200-1400 nekcMYECKUX €AUMHUII) U TPAMMATUYCCKUM MUHUMYM,
HEOOXOAMMBIA JUId YTEHHUS U TepeBoja (co ciaoBapéM) HHOCTPAHHBIX TEKCTOB
npodeccroHanbHONW HAMPABIEHHOCTH;

32 JeKCUYeCKUi MUHHMMYM, OTHOCSAIIMWCA K ONHCAHUIO MPEIMETOB, CPEACTB U
IPOLECCOB MPO(PECCHOHATEHON e TENIbHOCTH;

33 mpaBuna yTeHUs TEKCTOB (OCOOEHHOCTH MPOU3HOIIECHHUS) TpodeccrnoHanbHOU
HaIpaBJICHHOCTH.

O6mue (OK) komMmeTeHIMH, KOTOpPbIE AKTYaJU3UPYIOTCS MPH H3YYCHHUH
y4eOHOUM TUCIMIIINHBIL:

OK 01. Beibupats criocoOsI pemieHus 3aaa4d npopecCHOHATBLHON AesITENbHOCTH
NIPUMEHHUTENBHO K Pa3JIMYHBIM KOHTEKCTaM;

OK 02. Hcnonb3oBaTh COBPEMEHHBIE CpeICTBAa IIOMCKA, aHaJIW3a U
UHTEpIIpeTannu WHPOPMAIMU U WHPOPMAIIMOHHBIE TEXHOJIOTUU JJI1 BBITIOTHCHHSI
3a/1a4 po(ecCHOHANTBHON e TENbHOCTH;

OK 03. IlnanupoBaTh M peaqu30BbIBATh COOCTBEHHOE MPOQPECCHOHAIBHOE U
JUYHOCTHOE pa3BUTHE, peIIPUHUMATENBCKYIO NEeSTENbHOCTD B
npodeccoHaIbHOM cdepe, UCIONIb30BaTh 3HAHUS MO0 (PUHAHCOBOM I'PaMOTHOCTH B
Pa3JIMYHBIX KU3HEHHBIX CUTYAIIUSX;

OK 04. DddexTnBHO B3aUMOAEHUCTBOBATh W pPabOTaTh B KOJUICKTHBE U



KOMAaHJIE;

OK 05. OcymecTBisiTb YCTHYHO UM MHCbMEHHYIO KOMMYHUKAallUIO0 Ha
rocyaapcTBeHHOM s3bike Poccuiickoit denmepamuu ¢ yuyeToM 0COOEHHOCTEH
COLIMAJIbHOTO U KYJbTYPHOTO KOHTEKCTA;

OK 06. [IposBasTh rpaXJaHCKO-MaTPUOTUUECKYIO MO3UILIHIO,
JEMOHCTPUPOBATh  OCO3HAHHOE  TMOBEJEHUWE HAa  OCHOBE  TPaJMULMOHHBIX
O0OLIEYENIOBEYECKUX IIEHHOCTEW, B TOM YHUCIE€ C YYETOM TapMOHHM3aLUU
MEXHAIIMOHAIBHBIX W MEXPEIUTHO3HBIX OTHOIICHUW, MTPUMEHSTh CTaHAAPThI
AHTUKOPPYIILMOHHOIO MTOBEICHUS;

OK 07. CopeiicTBOBaTh COXpPaHEHUIO OKpY’Karouien Cpenpbl,
pecypcocOepexeHro, MPUMEHATh 3HaHUS 00 W3MEHEHHHM KJMMaTta, MPUHIUIIBI
OepeXJMBOTO  MPOM3BOJCTBA, APGHEKTUBHO JEHCTBOBATH B  YPE3BBIYANHBIX
CUTYyalUsIX;

OK 08. Hcnons3zoBath cpenctBa (hU3MUECKOW KyJIbTYPBI JUIsl COXpAHEHUS U
YKpeIJIeHUsI 3JI0pOBbs B  Ipolecce MNpodecCHOHAIbHON JEATENbHOCTH |
noJJIep>KaHusl HEOOXOUMOT0 YPOBHS (PU3NYECKON MOATOTOBIEHHOCTH;



1.3 Pe3yabTaThl 0CBOEHUS Y4eOHOM TUCIUILTUHBIL,
NMo/JIesKaIMe MpoBepKe

HaunmenoBaHue pa3aenos u Kot CpencrBa koHTpossi | CpencTBa KOHTPOJIS U
TeM ymennit (Y), Y OLIEHKHU OLICHKH PE3yJbTaTOB
sHanmit (3) pE3yJbTaTOB o0yueHus
o0y4eHust B pamMKax
B paMKax IPOMEKYTOYHOM
TeKy1en arrecranmum
arTecTanmuu (HOMED
(OpMMPOBAHMIO | (6 \1p sanamms) 3aJ1aHUs/KOHTPOIBLHOTO
KOTOPBIX
BOmpoca/
croco0cTByeT
HK3aMEHAIIIOHHOTO
JJIEMEHT
ounera)
POTPaMMBI
1 2 3 4
Paznen 1. I13 Ne 1 KB1
Hcropus pasBurus T31
Au3aiiHa U rpaduyecKoro V1,V2 V331
HCKYCCTBA
Tema 1.1. UcTopus I13 Neo 2 KB 2
pasBUTHA V1,V2,V331 T32
rpauIecKoro UCKycCTBa
Tema 1.2. I13 Ne 3 KB 3
Ucrtopus pasBUTHA V1. V2.V3.31 T3 1
n3aifHa
Tema 1.3. I13 Ne 4 KB 4
ITpodeccus nusaiinep T3 2
V1,¥2,V331
Tema 1.4. I13 Ne 5 KB 5
OCHOBHBIC HATPABJICHUS B T3 1
HCKYCCTBE U JTU3aiHE V1,V2 V331
Tema 1.5. 13 Ne 6 KB 6
V1,V2,V3,31 T3 2




CoBpeMeHHbIE AU3alHEPHI.

Paznen 2 . CoBpeMeHHbIe 13 Ne 7 KB 7
BOIIPOCHI V1,V2,¥3,31 T3 1
npogeccuHoHATBLHOI
eSITeJILHOCTH
Tema 2.1 I3 Ne 8 KB 8
[TpodeccuonansHoe T3 2
oOy4yeHue u cpena B V1,V2,V331
npodeccuu au3aiiHep
Tema 2.2 I13 Ne 9 KB 9
Hudposas neuats. T3 1
V1,V2,V3,31
Tema 2.3. I13 Ne 10 KB 10
OcCHOBHBIE BUIBI TICYATHON V1.V2. V331 T3 2
POIYKIHA
Tema 2.5. I13 Ne 11 KB 11
®opwma, pasmep, T3 1
MIPOCTPAHCTBO B V1,¥2,¥3,31
rpadudecKoM au3aitHe
Tema 2.6. J{uzaitn I13 Ne 12 KB 12
TOPrOBOIl MapKu V1,V2,¥331 T3 2

KOMITaHUH, pa3paboTKa,
MIPOJIBIKEHUE




I13 Ne 13 KB 13
T3 1
V1,V2,V3,31
Tema 2.7.
Pexnama
Tema 2.8. I13 Ne 14 KB 14
Jln3aiiH ynakOBOYHON T3 2
MpOAYyKIHH V1,¥2,V331
Tema 2.9. I13 Ne 15 KB 15
IIporpammuoe T3 1
obecrieueHne V1,V2,¥3,31
npoheccHoHALHOM
JCSITETLHOCTH
Tema 2.10. I13 Ne 16 KB 16
. V1,V2,V3,31 T3 2
DKoj0rust. IKO-AU3aiH.
2.11. Dpronomuka I13 Ne 17 KB 17
V1,V2,V3,31 T3 1
2.13. Tloprdonmo I13 Ne 18 KB 18
COBPEMEHHOI0 JU3aliHepa T3 2
V1,V2,V3,31
Pasnen 3. JlesoBasi u I13 Ne 19 KB 19
npogeccuoHANbHAA T3 1
cpeaa o0eHus. JTUKA U
HOPMBI /IJIOBOTO U VI V2 V33

npodeccuoHATBLHOT 0
o01eHnst




Tema 3.1 I13 Ne 20 KB 20
CobecenoBanue T3 2
V1,V2,V3,31
Tema 3.2. I13 Ne 21 KB 21
JlenoBas nepenucka V1,V2,¥3,31 T3 1
Tema 3.3. I13 Ne 22 KB 22
V1,V2,V3,31 T3 2
MapkeTuHr 1u3aiHEepCKUX
ycuyr
Tema 3.4. I13 Ne 23 KB 23
JlenoBbie IEpETOBOPBL. T3 1
OO6cyxenue ycnoBuii VI V2 V331
JIOTOBOPOB M KOHTPAKTOB T
Tema 3.5 V1, V2.V3.31 I13 Ne 24 KB 23
CtpyKTypa npenpusTHs. T3 1
Paszpen 4. I13 Ne 25 KB 22
Oo6mepasroBopHast V1,V2,¥3,31 T3 2
JIEKCHKA
Tema 4.1 V1,V2.V3.31 I13 Ne 26 KB 23
3HaMEHUTBIE XyJOKHUKHI T3 1
Poccun u 3apy6exHbIX
CTpaH
Tema 4.2, V1.V2 V33 I13 Ne 27 KB 25
KynbTypa n Tpagunuu T3 1
CTpaHbI U3y4aeMOro s3bIKa
Tema 4.3. V1,V2,V3,31 113 Ne 28 KB 26
Hcropus cTpansl T3 2

HU3y4acMOT0 A3bIKa




I13 Ne 29 KB 27
T3 1
Tema 4.4. VI.V2 V33
MupoBbie IEAEBPBI
KYJIBTYPbI H HCKYCCTBA
JudpepeHnnpoBaHHbI I13 Ne 30 KB 4
saer VLY2,Y331 132




2. ®OH/1 OLIEHOYHBIX CPEACTB JJIsl TEKYIIel aTTecTAMN

2.1. IlpakTuueckue 3aganus (I13)
Texer Nel. Graphics - the most ancient form of art that exists to this day.

The first graphic works appeared at the earliest stages of development of human society, when
the ancient man scratched the images on the stones and walls of caves, on bone plates. Creating
his first drawings, which recorded not only any events and the world, but also for a long time
served as a means of communication between people, primitive man laid the Foundation for the
art of graphics.

For a long time graphic images had no independent value and served only as decoration of the
house or objects.

With the advent of writing graphics began to be purely decorative and widely used in
handwritten books, parchments, letters for decoration or explanation of the text, and the very
creation of fonts was reborn in the great art.

The term "graphics™ was originally used only in relation to writing and calligraphy, as it was the
basis for the creation of handwritten texts.

The term "graphics" was originally used only in relation to writing and calligraphy, as it was the
basis for the creation of handwritten texts.

Then the graphics was defined as art, which is based on the line, the contrast of black and white.
Graphics (from Greek. "grapho™ — "I write") — visual art, including drawing and works of art,
based on the art of drawing, but having their own expressive means and visual capabilities.
Color in graphics is not the main thing, as for example in painting, but here it plays an auxiliary
role

Graphic art includes both drawing itself and printed works of art (engraving, lithography, etc.),
which are also based on the art of drawing.

The most ancient and traditional form of graphic art is drawing, the origins of which can be seen
in primitive rock paintings and in ancient vase painting, where the basis of the image is a line
and a silhouette.

The only difference between graphic works and painting is the material. It will always be, pencil,
ink, pen, pastel, charcoal, various sauces, sometimes as additional materials used watercolor and
gouache. But here the color is not the main and auxiliary role, shading or, conversely,

highlighting the individual elements of the picture.
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Texer Ne2 Ucropusi pazBuTus rpadpuueckoro aJu3aiina

It is believed that the design originated in the era of industrial production. Graphic design at first
meant artistic editing of text and images on a printed page to form a visual and verbal image for
the purpose of informing and entertaining the reader. With the advent of color printing in the late
XIX century, graphic design has become a separate art form. In the production of mass printed
products and advertising at that time were involved mainly people who usually do not have art
education. The situation changed in the first half of the twentieth century. European artists
quickly responded to advances in science and technology and were the first to make radical
changes.

Today, professionals have several schools that, one way or another, influenced the development
of graphic design. The most notable were the American advertising graphics that existed in the
thirties-fifties of the last century and the twenties of Russian constructivism, the seventies — the
Swiss school of graphics of the sixties - the Polish school of poster, as well as the Japanese
school of poster — 60-80 years of the twentieth century Undoubtedly worthy of mention and
some other schools of graphics and poster — English, Finnish, German, French, Dutch and others.
Nascent schools of Internet design have roots in all countries, and there is a chance to hope that
the Russian school of design in this new field will achieve such high results as Western schools.
The main directions of the new flow of design were the creation of banners and websites.
Modern times marked the emergence of the world organization of graphic design, which has the
abbreviation ICOGRADA. There is also an international Council of graphic design associations,

and in our country — the Academy of graphic design.

Texcr Ne3. IlepeBeaure TekcT

IMpodeccus nu3aiinep

At all times, people sought to improve the beauty of their homes, clothes and even the
environment to be able to stay in harmony with nature and yourself. Someone made masterpieces
with their own hands, and someone asked for help from professionals who can create incredible
views. In today's world, the specialization of such people is known as the profession of designer.
Who is the designer? Despite the fact that the designer profession has become really popular and
in demand only in the twentieth century, the name itself has a long history. Its origins date back

to the era of the Italian Renaissance, when the word "disegno” meant drawings and projects that
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were the basis of the idea. Depending on the type of activity of a design specialist, there are
several main branches of this profession: industrial (design and creation of household appliances,
transport, tools, furniture);

Environment design (creation of interiors, design of buildings, plots); graphic (creation of
trademarks and signs, commercials using computer graphics);3D-design (creating animations,
presentations, layouts using special computer programs); landscape (works related to the design
of land, parks, gardens);

Design of clothes, shoes and accessories. Design objects are present everywhere and in
everything that surrounds us. In addition to the now popular specialists in the creation of clothing
and interior, in the modern world are widely in demand developers of jewelry, accessories,
utensils, furniture, etc. in A word, the object of design can be anything — from a needle to an
airplane, every talented artist can become a designer to become a specialist in this field and have
a stable financial income, it is necessary to possess such qualities and skills as:

Observation;

Creative thinking;

Developed imagination;

Sociability;

Ability to work with a large amount of information;

Patience;

Ability to work in a team;

a sense of tact in dealing with customers.

Texer Ne4. IlepeBeure TEKCT HA AHTJIMMCKUN A3BIK

IIpenmymecTBa 1 HerOCTATKHU Npodeccun

B otnnumne ot MHOTHX ApyTruX npodeccuii, MpeICTaBIeHHbIX Ha PHIHKE TPYyAa,
JIM3alfHEPCKOE PEMECIIO MOXKET MIPUHOCUTH HE TOJIBKO YJIOBOJIBCTBUE, HO U XOPOILYIO
¢uHaHCOBYIO MPUOBUTL. CrienuanucT paboTaeT Ha 3aKa3, I03TOMY, B OTJIMYHUE OT XyJ0KHUKA, OH
BCEr/la MOXKET ObITh YBEPEH B TOM, UTO €r0 TPYIbl OYIYT OIUIaYECHBI.
Opnako, ¢ qpyroi CTOpoHbI, 0OPOPMUTENH HE MOXKET IO3BOJIHUTH ceOe TBOPUTH TOJIBKO TOI/IA,
Korja ectb BioxHoBeHHe. [Ioporo 3aka3 He0OX0AMMO BBIMOIHUT B KpaTyaiiliue CpoKH, BEJb
KJINEHT HE FOTOB ’/1aTh. XOPOILO, ECIIN TBOPYECTBO, KaK TOBOPUTCS, B KPOBU Y XYIOKHUKA-
oopmuTens. Ho, eciin kpeaTuBHOE MBIIIIIEHUE TPEOYET YpE3MEPHBIX YCUIMN, TO MOCTOSTHHBIN

MOMCK HOBBIX HACH HEPECAKO ITPUBOAUT K MOPAJIbBHOMY UCTOLICHUIO U JICTIPECCUU.
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Emgé ool mpobieMoit MOXKET CTaTh BHYTPEHHSISI TMCTapMOHMs Tu3aiiHepa. [laiexo He Bceraa
BKYCHI KJINEHTA COBMAJAIOT CO BKYCaMH XYyI0KHUKA-0(hOPMHUTEINSI, U TOTAA MPUXOTUTCS
BBIIIOJHATH pabOTy, KOTOpask HE MO JIylIe.

Ee3yCJ'IOBHO, HCKYCCTBO I[HBafIHa — 3TO HEJIETKoe PEMECII0, HO OHO UMCCT HEMAJIO TPCUMYILCCTB.
HHSaﬁHepCKaﬂ JACATCIIbHOCTD IIPUHOCHUT XOpOI_HI/Iﬁ J0X04, KOTOpBIﬁ YBCIUYIHUBACTCA C POCTOM
npodeccuoHaI3ma.

Emé oqauM HeoCnopuMBbIM IPEUMYILIECTBOM TPY/Ia SIBJISIETCS BOZMOKHOCTh pad0TaTh Ha I0OMY.
I'enepupoBaTh HJICH U CO3/1aBaTh MMPOEKTHI MOKHO HE TOJIBKO B O(HCe, HO U B CBOCH KOMHATE,
IOCKOJIBKY JIAA KJIIMCHTA BaKCH TOJIBKO PE3YJIbTAT.

Takum 06p830M, HpO(bCCCI/IH ,ZLPIBafIHep MOKCT CTAaTb HACTOAIIUM IIPU3BAHHUCM JIA TBOPUYCCKUX U
KPEaTUBHBIX JIFO/ICH, KOTOPBIE HE MMPUBHIKJIA K MOHOTOHHOW M PyTMHHOW paboTe, a MEUTaroT
TBOPUTB, J€NIaTh MUP MPEKpPacHEe U MOIy4aTh XOPOIINHA (PUHAHCOBBIN JOXO/I.

3aganue NeS. OrBeTbTe Ha BONPOCHI

1. Do develop and what graphic produce designers?

2. Gather do relevant how information designers?

3. Designers what to time to devote considerable?

4. Graphic why use computer designers do packages software?

5. The design that designers do the present completed?

6. Sketches do how graphic or prepare designers layouts?

3aganue Ne6. [locraBbTe ri1aros1 B npaBu/ibLHoI popme

1. A graphic designer (create) visual solutions to communications problems.

2. Sorry, but a designer (review) catalogue and (order) samples now.

3. An increasing number of graphic designers also (to be) involved in developing material for
Internet Web pages, interactive media, and multimedia projects.

4. Graphic designers (take) into consideration cognitive, cultural, physical, and social factors in
planning and executing designs for the target audience.

5. Identifying the needs of clients (become) increasingly important for graphic designers at
present.

6. Graphic designers (use) a computer to illustrate their vision for the design.

7. Designers also may (devote) a considerable time to developing new business contacts,
choosing equipment, and performing administrative tasks.

8. The need for up-to-date computer and communications equipment (to be) necessary for
graphic designers.

9. They may (create) graphs and charts from data for use in publications.
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10. Designers also (select) the size and arrangement of the different elements on the page or
screen.
3ananue Ne7. Onpenesiure: BepHO, HJIH HET
1. Graphic designers sometimes supervise 1st year students who follow instructions to complete
parts of the design process.
2. Graphic designers prepare sketches by hand only to illustrate their vision for the design.
3. Graphic designers use specialized computer software packages to help them create layouts and
design elements and to program animated graphics.
4. Designers then present the completed design to the constructor for approval.
5. They select colors, sound, artwork, photography, animation, style of type, and other visual
elements for the design.
Texct Ne8. HepeBe)mTe TEKCT U oNpeae/iuTe €ro rijiaBHyro ujacro
The text is about ..., the text covers the problems of ..., the text
Discusses the issues of ... etc.

Graphic designers
Graphic design is versatile. It may embrace a multitude of diverse design-related industries.
However, on the whole design encompasses services provided by professional artists, de-
signers and image makers. We think graphic design is not just a beautiful visual representation,
but a science in its own right, with its own philosophy and history. It marries painter’s art and
analyst’s precision. After all, any graphic design, operating non-verbal and visual symbols, may
exert great influence on the audience.
Graphic designers - or graphic artists - plan, analyze, and create visual solutions to
communications problems. They find the most effective way to get messages across in print and
electronic media using colour, type, illustration, photography, animation, and various print and
layout techniques. Graphic designers develop the overall layout and production design of
magazines, newspapers, journals, corporate reports, and other publications. They also produce
promotional displays, packaging, and marketing brochures for products and services, design
distinctive logos for products and businesses, and develop signs and signage systems -called
environmental graphics - for business and government. An increasing number of graphic
designers also develop material for Internet Web pages, interactive media, and multimedia
projects. Graphic designers also may produce the credits that appear before and after television
programs and movies. The first step in developing a new design is to determine the needs of the
client, the message the design should portray, and its appeal to customers or users. Graphic
designers consider cognitive, cultural, physical, and social factors in planning and executing

designs for the target audience. Designers gather relevant information by meeting with clients,

14



creative or art directors, and by performing their own research. ldentifying the needs of
consumers is becoming increasingly important for graphic designers as they continue to develop
corporate communication strategies in addition to creating designs and layouts. Graphic
designers prepare sketches or layouts - by hand or with the aid of a computer - to illustrate their
vision for the design. They select colors, sound, artwork, photography, animation, style of type,
and other visual elements for the design. Designers also select the size and arrangement of the
different elements on the page or screen. They may create graphs and charts from data for use in
publications, and they often consult with copywriters on any text that accompanies the design.
Designers then present the completed design to their clients or art or creative director for
approval. In printing and publishing firms, graphic designers also may assist the printers by
selecting the type of paper and ink for the publication and reviewing the mock-up design for
errors before final publication. Graphic designers use specialized computer software pack-

ages to help them create layouts and design elements and to program animated graphics.
Graphic designers sometimes supervise assistants who follow instructions to complete parts of
the design process. Designers who run their own businesses also may devote a considerable time
to developing new business contacts, choosing equipment, and performing administrative tasks,
such as reviewing catalogues and ordering samples. The need for up-to date computer and

communications equipment is an ongoing consideration for graphic designers.

3aganue Ne9. Onpenennre:

a) Synonyms to the following words: to produce, to determine,
To consider, to gather, to perform, to identify, to continue, to
develop, to prepare, to consult, to present, to assist, to review,
To supervise, to complete, to devote;

b) Antonyms to the following words: effective, increasing, new,

relevant, important, different, completed and considerable.

3ananue Nel(. Haiigute B ciioBape (pa3bl ¢ JaHHBIMH CJIOBAMU

Size, equipment, business, error, arrangement, sound, artwork, target, strategy, way, layout,
approval, research.

3ananue Nell. OTBeTbTE HA BONPOCHI

1. What is the first step in developing a new design?

2. What do graphic designers produce?

3. What factors do graphic designers consider?

4. How do designers gather relevant information?
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5. How do graphic designers prepare sketches or layouts?
6. Who do they present the completed design to?

7. Why do graphic designers use specialized computer software packages?

Tema 2.1 IIpodeccuonanbHoe 00yueHne U cpeaa B mpodeccuu qu3aiinep

Texer Nel . IlepeBenure TekceT

Graphic design is an extensive field of activity and an integral part of the modern world,
the creation of a visual language. Graphic design may use different means, be digital or printed,
may include photographs, illustrations or other types of graphics. The design can attract attention
for just a minute, and can flash before your eyes. If you look around you will see many
examples: product labels, packaging, book covers, TV screensavers, magazines and billboards —
all created by a graphic designer. The scale of the project, on which the graphic designer is
working, can be quite small — a postage stamp, and global — navigation design for the whole
state. Graphic designers help organize visual information so that it reaches the consumer. Road
signs, textbook design, letterhead — it is the graphic designer who solves the problem of
accurate and timely communication of information. Proper design of the text helps to make it
easy to understand. The first works in the genre of graphic design — posters, billboards and
other types of printed information — entered the lives of people for a long time. But now in the
Arsenal of this professional should be the latest technology to create video graphics, 3d and
animation. For successful work in the field of graphic designer professional skills are important,
as well as features of personal development. It is necessary not only to think creatively, but to be
able to work with a large array of information, organize your own time, prioritize, focus on

customer requirements and know the trends in the profession.

3aganue Ne2 [lepeBennTe HA AHTJIMHCKHI A3BIK

Bonpeku yoexxaeHI0 MHOTHX JU3aifHEpOB-CaMOY4€eK, 3TO UCKYCCTBO TpeOyeT
crienMaIbHOro 0opa3zoBaHus. YTOObBI CTaTh HACTOSALIMM MPOPECCHOHATIOM, HEOOXOIUMO HE
TOJIbKO UMETh XOPOIIUH BKYC, pa3BUTOE BOOOpaKEHNE U HABBIKM PUCOBAHUs, HO U YMETh
paboTaTh B COBPEMEHHBIX ITpOrpaMMax JAjsi MPOSKTUPOBAHUS UHTEPHEPOB, TaHAIAPTOB | T.1.
HckyccTBo au3aitHa He cTOUT Ha MecTe. C KaXKIbIM TOJIOM MOSIBIISIIOTCS HOBBIE MaTepuallbl,
MpUEMBI M METOMBI CO3/1aHus 11eeBpoB. [10aTOMy, 4TOOBI OCcTaBaThCs HA TPeOHE BOJIHBI, U
HOBUYOK, U AW3aiHEp-MpodheCcCHOHA TOJKHBI TOCTOSIHHO YYUTHCSI, COBEPIIICHCTBOBATH CBOU

HaBBIKU U OBLITH B KypC€ BCCX TPCHIOB. CCI‘OI[HSI CYHIECTBYCT MHOKCCTBO CIICHUATIU3UPOBAHHBIX

16



IIKOJI ¥ YY€OHBIX 3aBEICHHM, I7Ie 00y4JaroT UCKYCCTBY JJaHHOE JiesaTeIbHOCTH. OTHAKO0, KaKk

MOKa3bIBACT MPAKTHKA, YACTHBIC KYPChl HE Beera ObIBAtOT 3P EeKTHUBHBI.

3ananue Ne3/laiiTe onpeneienue

a) The business of making known to people what is for sale or for rent, what is needed by
someone =

b) A time or date by which something must be done =

¢) The programs, data, routines, etc. for a digital computer =

d) A case for carrying important papers, drawings, etc =

e) To make smaller in number, price, degree etc =

f) Having the stated knowledge, skill or experience =

g) A general direction, tendency =

h) A legal written agreement =

3ananue Ned4 Boioepurte npaBuiibHyi0 Gopmy riarosa

. Working conditions and places of employment (vary; will be varied; are varied).

. A small number of designers (produced; were produced; are being produced).

. The abilities to work independently and under pressure (are; is; had) equally important traits.
. They also must (have; had; has) an eye for details.

. People in this field (need; are needed; needs) self-discipline to start projects on their own.
. Most graphic designers (is working; work; had work) in specialized design services.

. Demand for graphic designers also (increased; will increase; are increased) in the future.
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. Graphic designers must (keep up; are kept; will keep) with new and updated computer
graphics and design software.

9. Growth in Internet advertising, in particular, (expects; is expected; are expected) to increase
the number of designers.

10. A small number of designers (produce; produced; is produced) computer graphics for
computer systems design firms.

3aganue NeS OTBeTbTE Ha BONPOCHI

Answer the questions:

Who can graphic designers are employed by?

Why do all designers face frustration?

What do designers show to employers?

2.

1.

2.

3. What must graphic designers be familiar with?

4,

5. Why do designers need to be well-read, open to new ideas and influences?
6.

Why will graphic designers with Web site design and animation be especially needed?



7. What skills are important for designers?

3ananue Ne6 Onpenenure: npasaa, WJin HeT

1. Beginning graphic designers usually need 3 to 5 years of working experience before they can
advance to higher positions.

2. Most graphic designers work in shopping malls and supermarkets.

3. Graphic designers may work evenings or weekends to meet production schedules, especially
in the printing and publishing industries where deadlines are shorter and more frequent.

4. Demand increases for design projects for interactive media Web sites, mobile phones, and
other technology.

5. Some designers do freelance work - full time or part time.

Tema 2.2 LluppoBasi neyarb

3ananune Nel TlepeBennTe Ha aHIIHIICKHI A3BIK

Hudposble mnevyaTHble MaUIMHBI O0NAJAlOT YHUKAIBHOM CHOCOOHOCTBIO  BBINOJHATH
oIepaluy, KOTOpble HEBO3MOXXHO BOCIIPOM3BECTHM B pPaMKax TPaJULMOHHON TeXHoJoruu. B
uu(ppoBOM IEYATHOM YCTPOWCTBE TpU PENpOAYLHUPOBAHMM H300pakeHue Gopmupyercs
MHOTOKPATHO — 110 KOJMYECTBY HEOOXOJUMBIX Komuii. [leyararomias moBepxHOCTh POPMHUPYETCS
KaKIpld pa3 i1 KaxJAOMW OTIEYaTbIBaeMOW KONMUHU. OTO MOJHOCTBIO OTJIMYAET €ro OT
TPAaAMLIMOHHOIO TII€YaTHOTO Tpoliecca, NpH KOTOPOM H300pakeHHe Ha Iedararouien
IIOBEPXHOCTH CO3/1a€TCsl OJUH Pa3, a KOMMU MPOU3BOAATCSA C JJAHHOW NE€YaTHOW MOBEPXHOCTH.
NmMenHno mo »toii mpuumHe uudpoBas medaTh OONaJaeT MEHbILIEH NPOU3BOAUTEIBHOCTHIO.
OnHako YHUKaJIbHOCTh JAHHOW TEXHOJOTMM 3aKJIIOYAeTCsl B TOM, YTO OHAa JAaeT HOBYIO
BO3MOXXHOCTB: (DOpPMHUPOBATh H300pakeHHE IS KaXIAoW HoBoW komuu. Jlrobas komwsi Ha
[IEYaTHON IOBEPXHOCTH MOXET IOJBEpraTbcs H3MEHEHUsM. OTO OTKPBIBAET HOBBI MU

MEYaTHBIX BO3MOKHOCTEH — IIeYaTh NEPEMCHHBIX TaHHBIX.

3ananune Ne2. UcnipaBbTe npeaioxeHus

1. Digital, is, printing, combination, a, digital, of, imaging, and, press, digital.

2. Most, printers, plate less, can be, to accept, adapted, digital, files, and, computer-to-print,
become, system, printing, digital.

3. The, systems, ink-jet, use, jets, of, ink, driven, droplets, by, digital, signals, to print, the,

variable, or same, information.

Tema 2.3 OcHOBHBIE BUABI NEYATHOI MPOIYKIMH

3ananue Nel. IlepeBenaure ciioBOCOYeTAHUS
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Available in current printed materials are very diverse in appearance, specific assignment,

date of publication, technical execution.

1. Form

2. Self-copying forms * brank

3. Leaflet o bnanku camo Konmpyromnue
4. Booklet o JlucroBka

5. Brochure e Dbyxkuer

6. Calendar o bpomnopa

7. Business card o Kanennaps

8. Folder e BusurHas xkaprouka
9. Notepad o [Ilanka

10. Envelope  broxzor

11. Kubarik o Komnsepr

12. Label o Kybapuk

o DTHKETKA, SIPIbIK

3ananue Ne2. Ilondepurte onpenesienue
Form, self-copying, calendar, business card, notepad, kubarik, forms, leaflet, booklet, brochure,

folder, envelope, label, label

1. Paper sheet, usually A4 or less, containing elements of corporate identity or information of a
permanent nature (invoices, acts, etc.), is intended for subsequent filling.

2. Several sheets of special self-copying paper fastened on one side with special glue that allows
you to easily separate the sheets.

3. A paper sheet, usually A4 size, sealed on one or both sides, in one or more colors, advertising
or informational content. Suggests a slightly higher quality of printing performance than the
form.

4. Non-periodic sheet edition in the form of a single sheet of printed material rigged (folded) in 2
or more folds.

5. Non-recurrent text book edition with a volume of over 4 pages, interconnected with glue,
springs, sewing, clip, or thread.

6. Print edition, necessarily has in its composition a calendar grid. Calendars are: pocket,

quarterly, rocker calendars on the crossbar, calendars "house™ and "house rocker".
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7. A sheet of thick paper or cardboard, usually 50x90 mm (sometimes other formats), containing
information about the person or company.

8. A product made of thick paper, cardboard or polymer, designed to store a small number of
sheets of paper. It is mainly used as an element of corporate identity. There are several types:
one-piece (made from a sheet of material), with glued pockets (pocket valve is made from a
separate sheet of material and then glued to the "crust™), with a lock clip (the folder can be
decomposed into a plane, and then reassemble without tearing it), with an adhesive bond.

9. Sewn or glued from the end of a stack of paper, clean or with applied elements of corporate
identity, with the cover.

10. One of the types of carrier corporate identity. There is a wide variety of types of envelopes.

11. A small stack of paper, taped on one side for easy separation. Used for operational records. As
a rule, carries elements of corporate identity.

12. A sheet of special (label) paper of small size, containing information about the product or
products. Involves adhesive attachment method.

13. A small cardboard sheet containing information about the product or products and
accompanying it, suggesting a hinged method of fastening.

3ananue Ne3. HazoBuTe, OJHUM CJI0OBOM

a) A small sheet of printed matter =

b) The paper wrapper of a letter =

¢) Something that protects by covering =

d) To consist of =

e) A sheet of folder showing a list of the days and months of the year =

f) An official paper showing that a person has successfully completed a course of study =

g) Using money to buy shares, property, or other things that will increase in value to make more

money =

h) A large notice with pictures, posted in a public place =

3ananue Ne4. BoiOepere npaBujibHy0 opMy rJiarosa

1. They will attract numerous clients, who (recognized; will recognize; are recognized) your
company at one glance at a folder, blank or envelope.

2. Your clients are aware that diplomas, certificates and muniments (suggest; have suggested, are
suggested) qualitative competitive abilities of any company or enterprise.

3. High quality printing products with your logo (are delivering; were delivered; deliver) a
corresponding image for you.

4. Graphic designers (create; has created; creates) high quality products that will help you become

popular.
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5. Printings (comprises; will comprise; comprise) an essential part of the company corporate
image.

6. Booklets (be; is; are) one of the most efficient and wide used types of advertising printings.
7. Hundreds or even thousands of people can (saw; to see; see)

Posters and show bills.

8. Designers (creates; create; are creating) a calendar with a company logo.

9. Diplomas, certificates and muniments (suggest; will be sugesting; had suggested) qualitative
competitive abilities of any company or enterprise.

3aganue NeS OTBeTbTE HA BONPOCHI

1. What is a necessary attribute for a business person?

2. What are the most popular and effective methods to advertise the products to customers?
3. Why are printings so important for big companies?

4. What are the ways to attract numerous clients?

5. What role do prospects, catalogues and menus play for companies?

6. What technologies do graphic designers use to satisfy their clients?

Tema 2.4 Odopmiaenue kuur. [Ipodeccust wTOCTpaTOP.
3ananue Nel IlepeBeaunre Teker
Who is an Illustrator? First of all, an Illustrator is an artist. And in the broadest sense of the
word. Cartoons, commercials, drawings in books, graphics in computer games, movies,
Wallpapers, website designs, postcards — it's all the work of the Illustrator. Although the profession
IS one, it is divided into many branches.
The profession of lllustrator is in great demand in book publishing houses and editorial offices,
design studios and advertising companies.
Career growth of the Illustrator is very diverse. The artist can lead a creative group, open his own
advertising company, become the head of an art Agency and even achieve worldwide fame. It all
depends on the talent, aspirations and ability to do business, as in any other profession.
The pros and cons of the profession like any other activity, the profession of Illustrator has pros
and cons.
The first can be attributed to the following:
¢ No binding to the workplace. The Illustrator does not need to go to the office every day, and
not only can he work at home, but also travel without violating the deadlines of the project.
e Opportunity to be creative. Any artist paints pictures with love, having pleasure.
e Vacation at any time of the year. There is no schedule, only the deadline for delivery of the
order and discussion on the course of implementation.
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e You can start at any time. If you are not 20 — this is not a reason to say goodbye to your career
as an Illustrator.
Cons:

e Criticism. Not all creative people are able to tolerate criticism, even if it is constructive.

e Last minute terms. If inspiration has not visited the artist, there are times when you have
to finish something in a panic. The same applies to those who find it difficult to organize
their time.

e High competition. Despite the rarity of the profession, talented and just know how to draw
well people very much.

e Self-promotion. Finding customers, advertising it is also the responsibility of the artist.

3ananune Ne2. IlepeBennTe Ha AHTJIMICKUI A3BIK

CoBpeMeHHbIE WILTIOCTPATOPbI KHUT U3 3apYOEKHBIX COBPEMEHHBIX MJUTIOCTPATOPOB HA CIYXY UM
Kpuca Punnena, koroporo Bbl cMoskeTe y3HaTh o kHuram Huma I'eiimana («/leBa u BepeTeHo»,
«Kopanuna») wu ero coocrBennbM («HOnast neau ['om» u apyrue). Takke pycCKosi3pIYHAs MyOIHKa
3HaeT Takux XynoxHuKoB: Keit Acenepa («Jlait3n u [To»), P. B. Dmnu («Mensexonok [lagauarron»),
Apt HInurensman («Mayc») 1 MHOTO JpyrMX TaJaHTJIMBBIX UMEH. Pycckue WIIrocTpaTopbl TOXE He
OTCTAIOT OT CBOMX 3apyOexkHbIX Kojuter. Uropps KOmbeBru OneltHuKOB paboTaeT HEe TOIBKO ¢ KHUTaMU,
HO U ¢ puibMaMu. DTO OYSHb MOMYJISIPHBIA XYIOKHUK, KaK Y HAC, Tak U 3a pyoexxoM. M3BecTeH 1o
KHUTaM «X000uT, nimm tyaa u O6parnoy, «ITutep [Ism» u «Ilpukmtouenust 6apona MioHXTray3eHay.
EBrenuii AHTOHEHKOB BBIITYCTHJI MHOYKECTBO KHUI COBMECTHO ¢ PocMaH. Ero Mo>XHO y3HaTh 10

wuttocTpanuaM kKHur Amnana Munna, bopuca 3axonepa u Kopuest UykoBckoro.

3aganue Ne3 IlocTaBbTe HY:KHBIH MOAATBHBIN IJ1Ar0JI

. Working in book design (can, must, could) mean several things.

. It (may, might, could) be creating elaborate book covers and jacket designs.

. It (may, can, have to) mean hours of detailed-oriented layout work.

. This work (may, can, should) be done as a freelancer.

. Book design and layout (could, can, might) call for all types of graphic design software.

. Book designers (must, can, may) pay close attention to the legal issues to protect their work.
. Designers (must, should, can) also look to get their credit on books they design.

. You (can, should, may) be able to listen to music.
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. That (must, might, can) be a good thing and a bad thing.
10. Designers (can, could, had to) create impressive caricatures of any individuals or characters you
require.
3ananue Ne4. OTBeTHTE HA BONPOCHI
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. What is the main way in photo design to influence visitors and potential clients?
. What do comics feature?

. What is the main function of cards?

. What will enhance the image of a company and its respectability?

. What can work in book design mean?

. What programs are used for layout of full books?

. What is the usual path in designing album cover art?
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. What is the decisive argument that can help a customer to make the final decision?
3aganue NeS. CocTraBbTe THAJIOTH

1. Types of graphic design software.

2. Designing a book cover (nature of the book, the audience, today’s market).

3. The use of illustration and photo to enhance the company’s image and respectability (cards,

calendars, booklets).

Tema 2.5 ®opma, pazmep, NPOCTPAHCTBO B rpaduyiecKoM Au3aiiHe

3ananuneNe6. IlepeBennre Teker

Form and space All graphic design, all processes of creation of images regardless of the purposes
and means, are based on manipulations with the form. "Shape™ is the material: shapes, lines, textures,
words and pictures. Our brain uses shapes to identify objects; form is a semantic message. An attempt
to create the most beautiful form for a particular message and distinguishes the design from a simple
dumping of a pile of assorted material in front of the audience with the promise of "let them
understand themselves." Depending on the context, the word "beautiful” has many meanings. The
aggressive, sharp collage-style illustration is beautiful; the thick clumsy font is also beautiful; all the
rough, non-emasculated images can be called beautiful. "Beautiful” in a descriptive sense can rather be
replaced by the term "decisive", i. e. each form is confident, intentional and used in this design for a
specific purpose. A form is considered a positive element or object. Space is considered negative - this
is the "background" on which the form becomes a "figure". The relationship between form and space,
or background and shape, can be described as interdependent and complementary; it is impossible to
change one thing without changing another at the same time. The confrontation between the figure and
the background creates visual activity and the illusion of three-dimensionality, which are perceived by

the viewer.

3ananune Ne7 IlepeBenure HA AHTJIMICKHUI A3BIK

23



[IpuHMnB! rpaduueckoro qu3aifHa BO MHOTOM CTPOSITCSI Ha HCIIOJIb30BAaHHS IPOCTPAHCTBA U
ero 6anancupoBke. [Tnoxas GaraHcupoBKa CrIoCOOHA pa3pyIIUTh BECh AU3aiH, OCOOSHHO ATO
KacaeTcsl THIIOTpauKH.

Bam Hy)XHO paccMOTpeTbh, KaK KaK/IbIi 3JIeMEHT / OyKBa OTHOCHUTCS IPYT K IPYTY, IaTh UM
NPOCTPAHCTBO, B KOTOPOM OHHU HYKIAIOTCS, 3TO OOBIYHO HAa3BIBAIOT OTPUIATEIBLHBIM IIPOCTPAHCTBOM
(MONOXKUTENBHOE MMPOCTPAHCTBO — ATO CAMH COCTABIISAIOLIUE TEKCTa OYKBBI, CJIOBa U a03allbl).

BaI 10IKHBI IPUHATE OTPULIATENIBHOE IIPOCTPAHCTBO KaK YacTh JU3aliHA U YMETh UCIIOJIb30BaTh €ro,
TaK MPOCTPAHCTBO MOXKET MMOMOYb BalleMy OyIylieMy MOCETHTEIIO MEPEMEIIaThCs TI0 BallleMy
nu3aiiHy. ['TaBHOE HalTH OaJIaHC: CIUIIKOM MHOTO MECTa, U Balll JU3aiiH OyIeT BBITJIAICTh

HE3aBCPUICHHBIM, CIIMIIKOM MaJI0 MECTa, U Balll I[I/ISaI\/'IH 6y,I[CT Ka3aTbCA MEPEIMOJTHCHHBIM.

3ananue Ne8. [locraBbTe HYkHYI0 GopMy ri1arosaa
1. They are figures and forms that (will make up; make up; had make) logos, illustrations and
countless other elements in all types of designs.
2. Architecture (is being composed; is composed; are composed) of geometric forms.
3. The shading (indicating; indicates; was indicated) depth by creating shadows.
4. Our perception of shape and form (are affected; is affected; were being affected) by several factors.
5. Artists (use; are used; uses) shading to create the illusion of form.
6. The effective placement of objects in relation to the surrounding negative space (is; are; was)
essential for success in composition.
7. Colors, patterns, opacity and other characteristics of shapes (will can; can be altered; can alter).
8. The object (looking; were looked; looks) as if it has height, width and depth.
9. The “white space” left between shapes (will impact; were impact; impacted) a design.

10. Form and shape (cannot exist; will exist; existed) without space.

3ananue Ne9. OTBeTbhTE HA BONPOCHI

. Why are shapes at the root of graphic design?

. What is the key to successful graphic design?

. How will negative space impact a design?

. What is the most useful tool for shape creation?
. What do form and space imply?

. What forms are called two dimensional?

. What forms are called three dimensional?
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. What can lead to the desired result?

3ananue Nel(. Ckaxure: BepHO, WJIN HET
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1. The character and source of light also changes the perceived character of the object.

2. Gradations of value, or shading, cannot create the illusion of contour and volume.

3. Many designed forms have irregular contours.

4. Using shapes properly is one of the keys to successful graphic design.

5. Snowflakes and soap bubbles are among many geometric forms found in nature.

3amanue Nell. CocraBbTe IHATIOTH

1. Shapes are at the root of graphic design.

2. The ways to categorize form and shape.

3. Current graphic software.

3aganue Nel2. 3anoiHMTE NPOILYCKH

1. Organic shapes are found in nature-seashells, flower petals, insects and animals!

2. ... In a photographic portrait, for example, can make the subject look older, younger, dramatic, or
rather abstract.

3. The ... or negative space left between shapes will also significantly impact a design. 4. Adobe
[lustrator is the most useful ... for shape creation and manipulation.

5. Three ... shape has depth as well as width and height.

Tema 2.6 /Iu3aiin TOProBoii MapKu KOMIIAHUH, Pa3padoTKa, POJABHKEHHE

3ananue Nel3. [lepeBenure TekcT

Trademarks and logos.

Logo and trademark are considered the most important elements of your company image-
building. They convey the essence, character and purpose of your business in a visual form.  The
main purpose of a logo is to make a nameable and
Recognizable impression on your potential clients and customers. For the client to recognize your
product easily among other counterparts, it must contain a special detail. We call it a
trademark layout that represents your company in a symbolic way.

Logo and trademark design is a complex process. Designers can offer a vast number of structured
techniques in logo and trademark development. Graphic designers offer professional insight into
creation of a unigue logo and trademark — so that your company and your product were the best among

others and nameable for your clients. They help you to be in the foreground!

3ananue Nel4. BoiGepere ny:xnyro ¢opmy npuuacrus (Participle | and Participle 11)
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1. Professional branding is a complicated process of a trade mark creation (include) target market
analysis, advertising actions, brand positioning means, naming, visual brand images, brand strategy,
analysis of marketing efficiency.

2. Brand is a complex of information about a company, goods, service, (include) a name, a logotype,
and corporate style (allow) consumers to define it among multiple competitors, create its image and
reputation at the market of goods and services.

3. Brand is a trade mark, (define) a producer and (belong) to him.

4. Branding is a strong marketing tool, (allow) to form a customer's certain emotional perception of a
product.

5. Competitions (hold) by the company are crucial for the company image.

6. Slogan is a nameable short message, (carry) advertising information about the company, product or
service.

7. Designers can offer (structure) techniques in logo and trademark development.

8. Your corporate 1D, (design) by professionals, will multiply the effectiveness of your promotional
campaigns; will enhance the reputation and popularity of your business in the market.

9. Corporate identity may also include press releases (inform) on events, promotional campaigns.

10. (Select) in a proper way, corporate identity sometimes becomes the most important factor for

SUCCESS.

Tema 2.7 Pekiama

3ananue Nel. IlepeBenure Teker
Advertising

Advertising is a form of communication that typically attempts to persuade potential customers to
purchase or to consume more of a particular brand of product or service. While now central to the
contemporary global economy and the reproduction of global production networks, it is only quite
recently that advertising has been more than a marginal influence on patterns of sales and production.
Mass production necessitated mass consumption, and this in turn required a certain homogenization of
consumer tastes for final products. Many advertisements are designed to generate increased
consumption of those products and services through the creation and reinvention of the "brand image".
For these purposes, advertisements sometimes embed their persuasive message with factual
information. Every major medium is used to deliver these messages, including television, radio,
cinema, magazines, newspapers, video games, the Internet, carrier bags and billboards. Advertising is
often placed by an advertising agency on behalf of a company or other organization. Organizations
that frequently spend large sums of money on advertising that sells what is not, strictly speaking, a
product or service include political parties, interest groups, religious organizations, and military
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recruiters. Non-profit organizations are not typical advertising clients, and may rely on free modes of

persuasion, such as public service announcements.

3ananue Ne2. IlocraBbTe B oTpHLIATENbHYIO hopMy

1. Advertising attempts to persuade potential customers to purchase or to consume more of a particular
brand of product or service.

2. Advertising focuses upon using celebrity power, fame, money and popularity to gain recognition for
their products and promote specific stores or products.

3. The billboards are often lighted. 4. Social network advertising is growing rapidly.

5. The mobile phone became a new mass media in 1998.

6. Unsolicited bulk E-mail advertising is known as "spam"”.

7. Virtual advertisements may be inserted into regular television programming through computer

graphics.

3ananue Ne3. BeraBbTe HyKHbIE NPeIJIOTH

1. It is only quite recently that advertising has been more than a marginal influence ... patterns of sales
and production.

2. Many advertisements are designed to generate increased consumption of products and services ...
the creation and reinvention of the "brand image".

3. Advertisements sometimes embed their persuasive message ... factual information.

4. Advertising is often placed ... an advertising agency ... behalf of a company or other organization.
5. Virtual advertisements may be inserted ... regular television programming ... computer graphics.
6. This type of advertising focuses ... using celebrity power, fame, money, popularity to gain
recognition for their products and promote specific stores or products.

7. Ina TV commercial the advertiser is trying to persuade you to go ... and buy something.

8. The name of the product is put into a rhyme and sung several times ... the hope that you won’t

forget it.

3ananue Ne4. ITocraBbTe Gpaspl B CTPagaTeJIbHBIN 327107

1. Mass production necessitated mass consumption.

2. Organizations frequently spend large sums of money on advertising.

3. The main character can use an item or other of a definite brand.

4. He can use a number of different effects.

5. It shows young people having a party, singing, laughing, having a wonderful time, and, of course,
using the product.

6. Infomercials describe, display, and often demonstrate products and their features.
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3aganue NeS. OrBerbTe Ha BONPOCHI

. Why aren’t non-profit organizations typical advertising clients?

. What is the main purpose of designing advertisements?

. What are the major types of advertising?

. What is the most effective mass-market advertising format?

. What effects can an advertiser use to persuade you go out and buy something?

. What is a new format of adverting that is growing rapidly?
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. Can we confirm that advertising is a powerful educational tool capable of reaching and motivating
large audiences?

8. What is public service advertising?

3apanue Ne6. CocTraBbTe IHAIOTH
1. Advertising — a powerful educational tool capable of motivating large audiences.

2. Social network advertising.

Tema 2.8 Iu3aiiH ynakoBo4HOI NPOAYKIMHU
3ananue Nel. [lepeBennrte TeKCT
Packaging
Packaging is the science, art and technology of enclosing or protecting products for
distribution, storage, sale, and use.
Packaging also refers to the process of design, evaluation, and production of packages. Packaging can
be described as a coordinated system of preparing goods for transport, warehousing, logistics, sale,
and end use. Packaging contains, protects, preserves, transports, informs, and sells. In many countries
it is fully integrated into government, business, and institutional, industrial, and personal use.
Package labeling (en-GB) or labeling (en-US) is any written, electronic, or graphic communications on
the packaging or on a separate but associated label. The first packages used the natural materials
available at the time: baskets of reeds, wineskins (Bota bags), wooden boxes, pottery vases, ceramic
amphorae, wooden barrels, woven bags, etc. Iron and tin-plated steel were used to make cans in the
early 19th century. Paperboard cartons and corrugated fiberboard boxes were first introduced in the
late 19th century. As additional materials such as aluminum and several types of plastic were
developed, they were incorporated into packages to improve performance and functionality. The
purposes of packaging and package labels Packaging and package labeling have several objectives:
Physical protection - The objects enclosed in the package may require protection from, among other

things, mechanical shock, vibration, electrostatic discharge, compression, temperature etc. Barrier
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protection - A barrier from oxygen, water vapor, dust, etc., is often required. Permeation is a critical
factor in design. Keeping the contents clean, fresh, sterile and safe for the intended shelf life is a
primary function. Containment or agglomeration - small objects are typically grouped together in one
package for reasons of efficiency. For example, a single box of 1000 pencils require less physical
handling than 1000 single pencils. Liquids, powders, and granular materials need containment.
Information transmission - Packages and labels communicate how to use, transport, recycle, or dispose
of the package or product. With pharmaceuticals, food, medical, and chemical products, some types of

information are required by governments.

3aganue Ne2. [lepeBenure Teker

Marketing - The packaging and labels can be used by marketers to encourage potential buyers
to purchase the product. Package graphic design and physical design have been important and
constantly evolving phenomenon for several decades. Marketing communications and graphic design
are applied to the surface of the package. Security - Packaging can play an important role in reducing
the security risks of shipment. Packages can be made with improved tamper resistance to deter
tampering and also can have tamper-evident features to help indicate tampering. Packages can be
engineered to help reduce the risks of package pilferage: some package constructions are more
resistant to pilferage and some have pilfered indicating seals.

Convenience - Packages can have features that add convenience in distribution, handling,
stacking, display, sale, opening, reclosing, use, dispensing, and reuse.

Portion control - Single serving or single dosage packaging has a precise number of contents
to control usage. Bulk commodities (such as salt) can be divided into packages that are a more suitable
size for individual households. Symbols used on packages and labels
Many types of symbols for package labeling are nationally and internationally standardized. For
consumer packaging, symbols exist for product certifications, trademarks, proof of purchase, etc.
Some requirements and symbols exist to communicate aspects of consumer use and safety. Examples
of environmental and recycling symbols include the recycling symbol, the resin identification code
and the "Green Dot". Technologies related to shipping containers are identification codes, bar codes,
and electronic data interchange (EDI). These three core technologies serve to enable the business
functions in the process of shipping containers throughout the distribution channel.
3ananue Ne3. IlepeBeanTe Ha AHTJIMI CKUI A3BIK

YnakoBka — 35ieMeHT OpeH/1a, KOTOPBIH UIPaeT BXXKHYIO0 MAPKETUHTOBYIO pOJib. [ paMOTHO
pa3pa60TaHHa;1 YIIaKOBKa, p€IIacT HECKOJILKO Ba)KHEUIIINX 3aJay.

BO-HCpBLIX, yIIakKOBKa — HOCUTCJIb CUMBOJIMKHN 6peHz[a - JIOTOTHIIA.
Bo-BTOpBIX, MU3aiiH yIIaKOBKHU — HHCTPYMEHT BbIJICJICHHUS OpEH/Ia N3 KOHKYPEHTHOTO OKPY>KEHHS.

B-Tperbux, ynakoBka — HOCUTENb UJICOJIOTUU OpeHa.
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B-4eTBEpTHIX, MU3aiiH yIaKOBKH — BaYKHBIM MH(OPMALIMOHHBIA HOCUTEINb, KOTOPBI MOXKET
pacckazathb» o npoaykre. OIHOTO U KpeaTHBa HEJOCTATOYHO, YTOOBI CO3/1aTh d((EKTUBHBIMA
JM3aifH yIaKoBKH, pa3paboTka qu3aifHa yakoBKU JOJDKHA BECTUCH B CTPOTOM COOTBETCTBHH C
uzeoJoruen OpeHia, TONbKO TOTr/la yakoBka OyJeT «paboTaTb» Ha KOHEUHYIO 1IeIb — YBEJIMYEHUE
00bEMOB NpoJak. BaxkHO MOMHUTB, 4TO pa3paboTKa AnU3aiiHa YIIAKOBKH — JUIUTENIbHBIN, CIIOKHBINA U
TPYAOEMKHUI Mpoliecc, MMEHHO O3TOMY JIM3aiiH YIIaKOBKU HYXKHO JTOBEPATH MpodeccroHasam B
obmnactu packaging design. Ho pa3paboTka ynakoBKH HE OTPaHHUMBACTCS TOJIBKO CO3AaHUEM
JM3aiiHa, OrPOMHYIO pojib B 60pb0e 3a BHUMaHHE

noTpeduTens urpaeT Takxke u opma ynakoBku. Pa3paboTka ynmakoBKM OpUTHHAIBHOM (pOpMBI — 3TO
IPOIIECC, KOTOPBIH HEIMOCPEICTBEHHO CBSI3aH C TEXHUUECKUMH aCIeKTaMM ITPOU3BOJICTBA,

CJIICI0BAaTCIIBHO, Tpe6yeT OT arcHTCTBA HAJIM4YKA CIICHHUaJIMCTOB B obnactu HHAYCTPUAJIIBHOT'O IH3aiiHa.

3ananue Ned. JlonosiHuTe Bonpockl (tag-questions)

1. The design process involves detailed regulatory requirements for the package?

2. Toxicologists and food scientists need to verify that the packaging materials are allowed by
applicable regulations?

3. In many countries packaging is fully integrated into government, business, institutional, industrial
and personal use?

4. Packaging can be described as a coordinated system of preparing goods for transport, warehousing,
logistics, sale, and end use?

5. Package labeling (en-GB) or labeling (en-US) is any written, electronic, or graphic communications
on the packaging?

6. Some requirements and symbols exist to communicate aspects of consumer use and safety, ...

7. Additional materials were incorporated into packages to improve performance and functionality, ...
8. Liquids, powders, and granular materials need containment?

9. Some types of information are required by governments?

10. Iron and tin-plated steel were used to make cans in the early 19th century?

3aganue NeS. PackpoiiTe ck0OOKH U OCTABbTE CJI0BO B HY:KHOH Gopme

1. Packaging can be described as a (coordination) system of preparing goods for transport,
warehousing.

2. In many countries packaging is fully (integration) into government, business, institutional,
industrial, and personal use. 3. Paperboard cartons and corrugated fiberboard boxes were first
(introduction) in the late 19th century.

4. Keeping the contents clean, fresh, sterile and (safety) for the intended shelf life is a primary

function.

30



5. Packages and labels (communication) how to use, transport, recycle, or dispose of the package or
product.

6. Package design may take place within a company or with (variety) degrees of external packaging
engineering.

7. Examples of environmental and recycling (symbolize) include the recycling symbol, the resin
identification code and the "Green Dot".

8. Package (develop) involves considerations for sustainability, environmental responsibility, and

applicable environmental and recycling regulations.

9. Packages can have features that add (convenient) in distribution, handling, stacking, display, sale,

opening, reclosing, use, dispensing, and reuse.

10. Package design starts with the (identify) of all the requirements.

3ananue Ne6. OrBeThTE HA BONPOCHI

. What is packaging as a coordinated system?

. What is package labeling?

. What natural materials did the first packaged use?

. What objectives do packaging and package labeling have?
. What are technologies related to shipping containers?

. What does package design start with?

. What does package development involve?

. What do three R’s stand for?

o N o oA oW N e

3ananue Ne7. CocraBbTe IMAJIOTH
1. Packaging — the science, art and technology.
2. Package design techniques.

3. Materials used in package industry.

Tema 3.1 CobecenoBaHue
3ananue Nel. OTBeTbTE HA BONIPOCHI O cede
. Tell us a little about yourself (age, education)
. What attracts you in our company?
. Reason for leaving your last job.
. What are your strengths as a specialist?
. Convince me that you are the one who needs to be hired.

. What was the main result of your work?

~N o o A W N

. How wide was the range of tasks that were set before You?
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8. Give an example from your past experience when you could not fully perform your duties.

Explain why.

9. What is more interesting for you personally, exciting process or the final result?

10. What are the main achievements you could name? What did not happen from what | would like to
do and? Why? From what or whom it depended?

11. What difficulties did you face at work? What have you done? And if that didn't work, what would
you do?

12When did you make your first money? Do you remember how you spent it?

13. Under what conditions is your work more effective?

14. What qualities do you value in people?

15. List the criteria by which you evaluate your employees. What do you pay bonuses for? Do you

apply fines?

3aganue Ne 2. 3anoTHUTE aHKETY

APPLICATION FORM

PLACE OF BIRTH.....

DO YOU HAVE A VALID DRIVER LICENCE yes\no?
PERSONAL...............

OF DEPENDENTS .......
EDUCATION:

NAME OF SCHOOL

YEAR GRADUATED
COURSE TAKEN or DEGREE
LANGUAGES

EXPERIENCE

COMPANY

TYPE OF BUSINESS
INDUSTRY
POSITION HELD....................
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DESCRIBE YOURDUTIES ...............
WHY DID YOU LEAVE
PERSONAL

3ananue Ne3. CocraBbTe pe3roMe 1o MAaGJIOHY

... (First Name, Surname)
... (Address (Number of your house, Street, City, Region, Country))
... (Date of birth)

Cellular phone: ... (Number), Home phone: ... (Number)

E-mail
OBJECTIVE To obtain a position as ...
Or
Apply my skills as ...
Or
A careerin ...
WORK EXPERIENCE
... (Dates) ... (Position)
... (Title of company)
... (City)
Type of business - ...
Major Duties:
Accomplishments:
.. (Dates) ... (Position)
... (Title of company)

... (City)
Type of business - ...

Major Duties:

ceey
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EDUCATION
... (Dates)
... (Dates)

SKILLS

HONORS

PUBLICATIONS

PERSONAL
INFORMATION

REFERENCES

... (Title of educational institution, Major, Degree)

... (Title of educational institution, Major, Degree)

Computer: ... (Name of program)

Languages: ... (Native and foreign)

... (Title, Awarding Organization, Date(s))

... (Title and Type, Title of Publication, Publisher, Date Published)

... (Hobby etc.)

Available upon request
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3ananue Ne 4. CocTtaBbTe MUCHMO 0 IpHeMe Ha padoTy u3 ¢pa3

| am applying for this vacancy as | reckon on progress from a senior manager to a managerial
position with further career advancement opportunities.

I have always been interested in sales and

| have been striving for professional and personal development and strongly believe your
organization is a well-run business.

I would like to work for your company.

Yours sincerely, / yours faithfully,

| would be glad to have an interview with you to give you a better idea about my experience and
working potential.

| look forward to hearing from you at your earliest convenience.

I am writing to apply for the vacancy of a deputy sales manager advertised in the Jobs Today of 14
January 2017.

Tema 3.2/les10Bast nepenucka

3ananue NeS. [lepeBenure nucpbmMo

Dear Mr. Brams

I am writing with reference to your advertisement in Guardian. Can you give me some information
about your proposal? | would like to receive a copy of your latest price-list. | also wonder if it is
possible to get discounted price for buying in volume.

Thank you and | am looking forward to hearing from you.

Yours sincerely,

Kate Gordon

Sales Manager

T&K Corporation

3aganue Ne6. [lepeBennte nucLMo

Dear Mr. Murray,

Please accept our apologies for the recent problems you had regarding our delivery service.

Our company recently had experienced some problems with the software. The vendor has since
applied a patch, and our systems are now 100% functional. Please be assured that you will receive

your order not later, than the day after tomorrow.



To compensate for the inconvenience caused we have applied a 20% discount on equipment you

ordered. We value your custom highly.

Sincerely,

Nick Harley

Customer Service Manager

Tema 3.3 /le10BbIe neperoBopbl. O6cy:x1eHNe YCJI0BUIA 10TOBOPOB M KOHTPAKTOB

3aganmne Nel CocraBbTe 10r0BOP, 3aNI0JTHUTE NMPOOEJIbI

«_» 20

1. PARTIES

(A) , a legal entity established and organized under the laws of , located
at ("Supplier™) and

(B) LLC, a legal entity established and organized under the laws of the

("Purchaser")
Have concluded the present Ccontract as provided herein below:
2. SUBJECT MATTER

2.1. The Supplier shall manufacture, deliver equipment . The Purchaser shall

accept and pay for equipment, tooling, facilities, spare parts and other related goods (hereinafter -
"Goods"), in accordance with the Invoice. The Invoices are stated in accordance with purchase
notifications (Annex Nel) and specification Nel (Annex Ne2).

2.2. While performing their obligations under the Contract, the Parties are required to follow the

provisions of the Contract and the ( ) dated (hereinafter - the
"Global Terms and Conditions™), which are submitted to the Supplier at the time of signing this
Contract. The Global Terms and Conditions shall apply as long as they do not contradict the
applicable Russian legislation.

2.3. Term delivery of the Goods — not later than -

3. REQUIREMENTS TO GOODS

3.1. All goods must be accompanied by relevant certificates issued in accordance with the laws of

the Russian Federation.

3.2. This product and all its parts, and materials used must be new, not previously installed.
3.3. Supplied goods should be quantitative measures in accordance with the Annexes to the
agreement.

4, DOCUMENTS



4.1 The Goods to be supplied shall be accompanied by the documents listed below. Any other
documents will be subject to additional negotiations between Purchaser and Supplier.

4.2. The copies of the documents mentioned in items 1-8 shall be faxed and e-mailed by the
Supplier within 24 hours after the shipment of the Goods at the addresses given by the Purchaser.
5. DELIVERY TERMS

5.1. The term of delivery shall be , Russian Federation in accordance with
INCOTERMS 20 .

5.2. In case of any changes in the mentioned above delivery address (4.6 3), the Purchaser shall
send a written notice to the Supplier informing about the new delivery address two (2) weeks prior
to the date of shipment and will agree with the Supplier about the modification of the Letter of
credit, if necessary.

6. ACCEPTANCE OF GOODS

6.1. The Purchaser shall check the Goods on conformity with the quantity, quality, and integrity of
the packing as well as the conformity to the data specified in the shipping documentation, at the
delivery address. The Purchaser shall confirm the receipt by the signing of the documents hereof
7. PACKING

7.1. Goods should be packed up meeting requirements of normative documents and ensuring
safety and quality of product during its transportation and storage.

8. PRICE

8.1. The price of the Goods will be in Euro and will be indicated in the Annex Ne2. More detailed
schedule of the Goods shall be specified in the Purchase Notification and in the Invoice.

9. VALUE OF THE CONTRACT

9.1. The total maximum value of the Goods to be supplied under this Contract is

Euro 00 eurocents ( Euro 00 eurocents).

9.2. The total aggregate purchase price of all Goods purchased hereunder shall not exceed such

amount.

10. PAYMENT

10.1. All payments for Goods shall be made by means of documentary, irrevocable letter of credit
opened in favor of the Supplier on the contract sum without VAT Euro 00 eurocents
C Euros 00 eurocents).

11. NOTICES

11.1. All notices, inquiries, invoices and other communications provided hereunder shall be
forwarded by the Purchaser at the addresses and to the numbers set forth below:
12. LIABILITY OF THE PARTIES.



12.1. If obligations for this Contract, annexes or additional agreements failed to be performed or
are improperly performed, the Parties shall bear responsibility in accordance with the legislation
of the Russian Federation.

13. FORCE MAJEUR

13.1. The Parties shall be exempt from liability for full or partial failure to perform obligations
under this Ccontract in case of force majors; the circumstances shall be testified by the Chamber
of Commerce of the Russian Federation or by another appropriate body according to its
established procedure.

14. CONFIDENTIALITY

The Parties shall treat all information under this Contract, financial, commercial and other
information, including the information on costs and validity of the Contract, volume of supplies
and plans on future cooperation of the Parties as confidential.

15. ARBITRATION

The Parties shall take efforts to resolve any disputes and claims resulting from or in connection
with this Contract by negotiations.

16. TERMS OF VALIDITY AND CONTRACT TERMINATION

This Contract shall become effective from the moment of it's signing by the Parties and will be
valid till , but in anycase until the full implementation of its obligations.

17. SPECIAL CONDITIONS

The Purchaser shall have the right to send its authorized representatives at any reasonable time to
inspect and review any documents and materials in or under the Supplier’s possession or control,
which concern the performance by the Supplier of its obligations.

18. MISCELLANEOUS

18.1. This Contract has been executed in 2 (two) originals, each in the English and Russian
languages. In case of any discrepancies the Russian text shall prevail.

18.2. All changes to this Contract are valid only if they are made in writing and signed by both
parties.

19. WARRANTY

19.1. The Supplier warranties:

19.1.1. That the delivered new goods meet the high standards for this kind of the goods by the date
of signing the contract.

20. LEGAL ADDRESSES AND BANK INFORMATION OF THE PARTIES

Tema 4.1 3nameHnuTbIe XyN0:KHUKH Poccuu u 3apy0eKHBIX CTPaH



3aganme Nel. PacckaskuTe KpaTKo 0 3HAMEHUTOM Xy/lo:kHHKe Poccnu o ciaeayronieii cxeme:
1. Occupation (writer/singer/artist/politician, etc.),
2. Date of birth/place of birth,
3. Childhood and family,
4. Achievements (awards/famous pictures/roles, etc.),
5

Your personal opinion about him/her.

Tema 4.2 KyabTypa ¥ TPAIUIIMU CTPAHBI H3y4aeMOI0 SI3bIKA
3aganmne Nel. OTBerbTe HA BONPOCHI
1. Kak Ha3zbIBaeTcsi ABYX3TAKHBIH aBT00YC, KOTOPBIi fiBJIsieTcs CHMBOJIOM JloHa0HA?

Routemaster

Footmaster

Masterfit
Kaxkue crpans! BxoasaT B cocraB Benukoopuranun? Ilepednciaunre Bce BO3MOKHbIE.
Scotland
Wales

Northen Ireland

England

India

Egypt
Kax naspiBaercs nBeTOK AHrauu?
The Tudor rose

Thistle

Daffodil

Shamrock

Kaxk naseiBaercs userok Illoraanaun?
The Tudor rose
Thistle

Daffodil

Shamrock
Kak Ha3pIBaeTcsl BETOK YIibca?

The Tudor rose

Thistle

Daffodil

Shamrock

E L L e A e I A R L I A A S e



e T o e e e A - o T A e

N P e
A

11.

Kaxk naspiBaercs uperok Ceepnoit Upianaun?
The Tudor rose

Thistle

Daffodil

Shamrock

Kakoe nazpiBanne umeet ¢uiar Beankoopuranuu?
The United Kingdom

The Union Jack

Jack of Britain

Ykaxkure, 4TO0 ABJIAETCS CHMBOJIOM Y3J1bca?
The gold harp

Rampart Lion

The red Dragon

Kak 30ByT KOpoJieBy BeqtnkoOpurannu?

Queen Elizabeth Il

Queen Anna ll

Queen Diana ll

. Kakoro uuciaa KOpoJieBa oTMe4YaeT CBOIl 1eHb pO)K)IeHHe?

21 April
21 March
21 August

Kak Ha3bIBaeTcs caMoe BbICOKOE K0JIeCO 0603pe1mﬂ Anramm?

London Eye
London tea

London tear

. Uto Takoe bur ben?

clock
tower
bell

. JIIoOMMBIHA HANUTOK AHTINYAH?

tea
coffee

cola

. HazoBuTe crosmmny Auriaun?

Edinburgh



2. London

3. Pitsbourgh

15. HazoBute cronuny Motaangun?
1. Edinburgh

2. London

3. Pltsbourgh

16. HazoBute crosmmuny CeBepHoii Upjaanauu?

1. Belfast

2. London

3. Edinburgh

17. HazoBuTe cTOIMILy Y23iabca?

1. Cardiff

2. London

3. Belfast

18. lenexnas equnnna Beaukoopuranun?
1. Rupia

2. Real

3. Pound

4. lyra

19. Ha kakoii pexe HaxoauTcst JIonaoH?
1. Thames

2. Sena

3. Rein London

20. Kakoii npa3aauk orMe4yaoT B BesimkoOpuranuu 4 urouis?
1. Halloween

2. Independence Day

3. New Year

3ananue Ne2. I[lepeBeanre Tekcr

Every nation becomes special by means of its own traditions and customs. There is no
other nation that clings to the past with the tenacity of the British. They are really proud of their
traditions, they cherish them. When we think of Britain, we often think of people drinking white
tea, eating fish and chips, sitting by the fireplace or wearing bowler hats, but there is much more
in Britain than just those things. Some British traditions are royal, such as the Changing of the

Guard which takes place every day at Buckingham Palace. The Trooping of the Colour happens



on the Queen’s official birthday. It’s a big colorful parade with hundreds of soldiers and brass
bands. British holidays (Christmas, Easter, Guy Fawkes Night, Remembrance Day) are especially
rich in old traditions and customs. A traditional Christmas dinner consists of roast turkey and
potatoes, cranberry sauce, sweet mince pies and Christmas pudding. On Christmas Eve children
hang up their stockings around the fireplace for Father Christmas to fill with presents. At Easter
chocolate eggs are given as presents symbolizing new life. Guy Fawkes Night is also known as
Bonfire Night because English people burn stuffed figures on bonfires. On Remembrance Day red
poppies are traditionally worn in memory of servicemen who lost their lives in wars. National
Morris Dancing can be seen throughout the month of May in most of English villages. Groups of
men and women wear colored costumes, carry white handkerchiefs and perform their lively
folkdance. One of Englishmen’s traditions is their tender love for animals. Pets are members of
English families and are protected by law. There are even special cemeteries for animals in Great
Britain. Most English people love their gardens too. They enjoy gardening and decorating their
houses with beautiful flowers and plants. Sports play an essential part in the life of Britain and it is
a popular leisure activity. Rugby, golf, cricket, polo and horse-racing are British national sports
and they are played on village greens and in towns on Sundays.

Politeness and punctuality are typical features of all British people. They often say “Sorry”,
“Please” and “Thank you” with a smiling face and they always try to arrive on time. The British
are also traditional about their breakfast. They usually eat bacon and eggs, a toast with orange jam,
a bowl of cereals or porridge in the morning. There are over 60 thousand pubs in the United
Kingdom. Pubs are an important part of British life too. People talk, eat, drink, meet their friends

and relax there.

TecToBoe 3ananue 2 (T3)

1. Read the text and answer the questions.
A wise judge

Once there were two brothers. They worked together on their father's farm. They were very
friendly. One day their father died and left his property to his two sons. Before he died he told
them to divide the property between them. But the brothers could not agree how to divide it. Each
wanted to have the better part for himself. After some time they did not speak to each other. At
last they went to a judge who was very wise and always knew how to decide such difficult
matters. The judge listened to them attentively and then said: "The matter is very simple. We shall
divide the property in this way. One of you will divide it in the way he thinks is best and the other
one will have the right to choose any of the two parts he prefers. " In this way the matter was
settled".

Answer the given questions:



1) Where did the brothers work?

2) Who was the owner of the farm?

3) What did the father leave to his sons?

4) What did he tell his sons before his death?

5) Did the sons divide the property between them?
6) Who did they ask for help?

7) In what way was the matter settled?

2. Find the synonyms to the given words:

1. once

a) oneday  b) when C) someday

2. died

a) lived b) thing C) passed away
3. towant

a) to hate b) to like c) would like
4. matter

a) question  b) problem  c) decision

5. to decide

a) to change one's mind b) to settle  c) to make one's mind
6. difficult

a) hard b) easy c) simple

7. wise

a) stupid b) sagec) clever

8) simple

a) easyb) plain c) light

9) judge

a) people b) arbitrator  ¢) student

3. Give the antonyms to the given words:

1. brothers

a) fathers b) flowers C) sisters
2. together

a) same b) separated c) decide
3. difficult

a) easyb) hard c) simple

4. before

a) later b) after c) then
5. always

a) today b) after C) never
6) the best

a) the worst  b) the nearest c) well
4. Continue in the negative.
Example: Mother is talking on the phone, (sleep)__She isn't sleeping.
1. They are speaking, (shout)
2. Mary is running, (walk)
3. | am eating, (drink)
4 The teacher is speaking. (read)
5. Choose the right variant.
1. I..... go now. My friends are waiting.
must
have to
need




be able to
2. |.....tosleep recently.
can’t
couldn’t
haven’t been able
mustn’t
3. We’ve got plenty of time. We ..... to hurry.
mustn’t
don’t need
shouldn’t
couldn’t
4. It’s strange that they ..... be late.
must
should
could
would

4. Kputepuu olleHUBAHUS

«5» «OTIMYHO» — CTYJCHT IOKa3bIBaeT TIIyOOKOE M TOJHOE OBJAJCHHE
COIEpXKaHMEM IIporpamMMHOro marepuaina mno YJ| HWHocTpaHHBIM A3BIK B
COBEPIICHCTBE BJAJACET MOHATUMHBIM anmapaTtoM MW JIEMOHCTPUPYET YMEHHUE
IPUMEHATh TEOPUI0 HA IMPAKTUKE, pELIaTh pPa3JIM4YHbIE NPAKTUYECKUE U
npodeccuoHadbHbIE 3aJ]aud, BbICKa3biBaTh W OOOCHOBBIBATH CBOM CYXICHUS B
dbopMe TPaMOTHOTO, JIOTHYECKOTO OTBeTa (YCTHOTO WJIM MHCHbMEHHOT0), a TaKXKe
BBICOKUH ypOBEHb OBJIaJICHHE OOIUMH U MPOHECCHOHAIBHBIMA KOMITETEHIIUSAMH U
JIEMOHCTPUPYET TOTOBHOCTH K MPOGECCHOHALHOMN S TEIbHOCTH;

«4» «Xopomo» — CTYIACHT B IIOJHOM O0BEME OCBOWJI MPOrpaMMHBIN
Marepuan no Y/ MHocTpaHHBIN SA3bIK BlaJeeT MOHATUMHBIM aImapaTroM, XOPOILIO
OPUEHTHUPYETCA B H3Y4a€MOM MaTepUayie, OCO3HAHHO MPUMEHSET 3HAHUS IS
pelIeHus MPAKTUYECKUX U NPO(ECCHOHANBHBIX 3aj7ay, TPAMOTHO HM3JIaraeT OTBET,
HO cojiepkanue, Gopma orBeTa (YCTHOTO WJIM TMHUCBMEHHOTO) MMEIOT OTIIEIbHBIC
HETOUYHOCTHU, JIEMOHCTPUPYET CpEAHUN ypOBEHb OBJAJCHUE OOIMMUMU U
npodeccuoHaIbHBIMM  KOMIIETEHIIUSIMH W TOTOBHOCTh K MPodheCcCHOHATBHOM
NEeATENbHOCTH;

«3» «yIOBJIETBOPUTEJIbHO» — CTYJICHT OOHAPYKMBAET 3HAHUE U TTOHUMAaHUE
OCHOBHBIX MOJIOKEHUM mporpaMmHoro marepuana no Y Jl MHocTpaHHBIN SA3BIK, HO
W3JIaraeT €ro HENOJIHO, HEMNOCIEA0BATENIbHO, [JIONMYCKAET HETOYHOCTH B
ONpPENCICHUHN MOHATHUM, B INPUMEHECHWM 3HAHUM JUIA PELICHUS IPAKTUYECKUX U
npodeccruoHaNbHBIX 3a/lad, HE YMEET J0Ka3aTelIbHO O0OCHOBATh CBOU CYXKICHUS,
HO TIpU OTOM JIEMOHCTPUPYET HU3KWUA YpPOBEHb OBIIAJIEHUS OOIMUMH U
npodeccuoHalbHBIMM KOMIIETEHUUSIMU W TOTOBHOCTh K MpodecCroHanbHOU
JEATENbHOCTH;
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«2» «HEyIOBJIETBOPUTEJIBHO» — CTYJIEHT HMEET pPa3pO3HEHHBIE,
OeccrucTeMHbIe 3HAHUSI, HE YMEET BBIJIEISThH INIABHOE U BTOPOCTENIEHHOE, TOMYCKAeT
OMMMOKK B OMNPENCICHUH TOHATUN, OECHOpsIOYHO W HEYBEPEHHO H3J1araet
IporpaMMHbIi Matepual 1o Y [ MHOCTpaHHBIN S3bIK, HE YMEET IPUMEHSITh 3HAHUS
JUISL pElIeHUs MPAKTUYECKHX M NPodEeCCUOHANBHBIX 3ajay, HE JEeMOHCTPUPYET
OBJIaJICHHE OOMUMH M TPOPECCHOHATHLHBIMU KOMIIETEHIIUSIMH M TOTOBHOCTh K
npodeCCuOHATBHOM AeSTEIbHOCTH.

5. UudopmanuoHHoe odecrieueHue

[lepedeHp yueOHBIX U3TaHHM, FIEKTPOHHBIX U3IaHUM, MICKTPOHHBIX U HTEepHET -
pecypcoB, 00pa3oBaTeIbHbIX IIATHOPM, JIEKTPOHHO-OMOIMOTEUHBIX CHCTEM, BEO-
CUCTEM Ui OpTraHW3aluu JUCTAHIIMOHHOTO OOY4YeHUS W YIpaBICHUS WM,
UCIIONIb3YyEeMbIe B 00pa30BaTEeIbHOM MPOIECCEe KaK OCHOBHBIE M JOIOJHUTEIHHBIC
UCTOYHUKH.

OcHOBHbIC HCTOYHUKMU:
1. Aarmmiickuii s3uik U1 au3aiinepoB (B1-B2): yueGHoe mocoOue/IlleBrioBa
I'.B.-2-e uza.,nep. u gor.- M.:FOpaiit,2020-288 c.
2. Aurmmiickuil s3eik aist nu3aiinepoB (B1-B2): yueOnoe mocobue/llleBioBa
I'.B.-2-e u3x.,nep. u gom.- M.:}FOpaiitT,2023-288 c.
3. AHrnmudcKHMil S3BIK JUIA CCy30B, ydueOHoe mocoOue/ Arabeksa W.II. -M.:
[Tpocnekt, 2021-280 c.
4. Anrmumiickuil a3pik. ['pammarnka. COOpHUK ynpakHeHHH/ [ OMMLBIHCKHIA
10.b. — M.: KAPO,2020. - 576 c.
JloTOJIHUTE/IbHbIE HICTOYHHKH:
1. AwroB, B. ®. Annmiickuii s3eik (Al-Bl+): ydeOHOoe mocoOue st
cpeaHero mpodeccruonanbHoro oopasopanusi / B. @. Auto, B. M. Autosa,

C. B. Kagu. — 13-e u3z., ucnp. u gon. — Mocka: U3gatensctBo KOpair,
2020. — 234 ¢. — (IIpodeccruonanpHoe oOpazoBanue). — ISBN 978-5-534-
08943-1. — Texkcr: oanexktponublii / OBC HOpaiit [caiit]. — URL:

https://urait.ru/bcode/448454

2. Taparyns C.W. AHrMACKUEN SI3BIK JJiA JAW3alHEPOB: y4eOHUK (CpemHee
npodeccuonaibHoe odpazoanue) / C.M.I"aparyna. — M.: KHOPVYC, 2022. —
418 c.

3. Tony6Ger A.Il. Anrmiickuii s3bIK: y4eb. mocoOue s CTyHd. Cpel.
npo¢.yuebd. 3aBenenuii /A.Il.T'omy6es, H.B.bamox, U.b.CmupraoBa. — 18-e
u3., crep. — M.: U3narensckuii ueHTp «Axanemusi»,2018. — 336 c.

4. Koxapckas, E. 3. Adrmiickuéi s3pik. IlpakTudeckuit Kypc ais
XyAOKHHKOB ¥ HCKYyCCTBOBEJOB: y4ueOHOE TMocoOue sl CpPEIHEro

npodeccuonaipbHoro  oopaszosanusi/  E. D. Koxkapckas,  T. A. Bsus,
H. A. HoBukoBa. — 2-¢ u3n., ucnp. u jgon. — Mockpa: M3gaTenbcTBO
KOpaiir, 2021. — 190 ¢. — (IIpodeccuonanpHoe o0Opa3oBaHUE). —

ISBN 978-5-534-08779-6. — Tekct: anexkrponnsiii / ObC KOpa#t [caiit]. —
URL.: https://urait.ru/bcode/472826
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DJIeKTPOHHBIE N3IaHUS (3JIEKTPOHHBbIE PeCyPChl)

1.MH®OVYPOK . Benymuit oOpazoBaTenbHbIi opTain Poccumu.

https://infourok.ru/perechen-elektronnih-obrazovatelnih-resursov-dlya-urokov-

angliyskogo-yazika-i-vneurochnoy-deyatelnosti-po-predmetu-531860.html

2 British Council

. https://learnenglish.britishcouncil.org/

3. Ypok .PO

https://ypok.pd/library/tcifrovaya_sreda dlya_uchitele] anglijskogo_yazika 19483

8.html

4.nsportal.ru https://nsportal.ru/shkola/inostrannye-yazyki/angliiskiy-

yazyk/library/2018/08/27/spisok-eor-k-urokam-angliyskogo-yazyka

5. UudopmarmonHno-o6pazoBatenpHas cpena «Poccuiickas 2JIeKTpOHHAsS MIKOJay -

https://resh.edu.ru/

6. English online http://www.abc-english-grammar.com

7. AB http://www.alleng.ru

8. Macmillan Dictionary http://macmillandictionary.com

9. Encyclopedia Britannica www.britanica.com

10. AKnacc. Bugeoypoku u TpeHaxEPHI.

https://www.yaklass.ru

11. Enunast koyuteKmus I poBbIX 00pa30BaTeIbHBIX PECYPCOB

https://school-collecion.edu.ru

12. Unrepuer ypok. bubmoreka BUe0ypOKOB.

https://interneturok.ru

14. Iludposas oopazoBatensHas cpena CI10O PROFobpa3oBanue.
JIeKTPOHHO-0N0IMOTEeYHAs] CHCTEeMA:

1. TlepeBo ¢ aHTIHMIICKOTO 5A3bIKa Ha pycckuii: mpakTukym 1t CI1O / H. A. Benosa. —

Capartos: IIpodobpazosanue, 2020. — 107 ¢. — ISBN 978-5-4488-0628-5. — Tekcr:

AIIEKTPOHHBIHN // DNEKTPOHHBINA pecypc mu(poBoit odpazoBarenpHol cpenbl CI1IO

PROFo6pa3zoBanue : [caiit]. — URL.: https://profspo.ru/books/92142

2. [IpakTHueckuit Kypc aHTIHICKOTO si3bIKa: yaeOHoe nocodue mist CI1O / E. U.

Conogeit. — Caparos: [IpodobpazoBanue, 2020. — 139 c. — ISBN 978-5-4488-0648-3.

— TexkcT: 27eKTpOHHBIH // DIEKTPOHHBIN pecypc MU(POBOM 00pa30BaTEILHOMN CPEIbI

CITO PROFo6pazoBanue : [caiir]. — URL: https://profspo.ru/books/92144

3. Aurnuiickuii si3bIk. YcTHas peub. [Ipaktukym: yaeonoe nocooue mist CITO / T. C. Ky3uerosa.

— 2-¢ m3a. — CaparoB, Exkarepun0Oypr: [IpodoOpa3zoBanue, Ypanabckuii ¢peaepanbHbIi

yauBepcutet, 2019. — 267 c. — ISBN 978-5-4488-0457-1, 978-5-7996-2846-8. — Tekcr:

ANIEKTPOHHBIHN // DNEKTPOHHBIN pecype HuppoBoii odpazoBaTenbHoOl cpeasl CITO

PROFoo0pa3zoBanue : [caiit]. — URL: https://profspo.ru/books/87787

4. Aurmuiickuit si3p1K. CriocoObl clioBooOpa3oBaHus B Tabiuiax u ynpaxHeHusx = English

word formation (tables and exercises) : mocoOue IJsi MOATOTOBKH K TECTHPOBAHUIO U

sk3ameny / A. K. Tounnuna, O. A. llunkapeBa. — Munck: Terpamur, 2018. — 128 ¢. —

ISBN 978-985-7171-04-

0. — TekcT: anexTpoHHbIi // DneKTpoHHbBIH pecypc nudpoBoii odpaszoBarensHol cpeabl CI1O

PROFoo6pa3zoBanue : [caiit]. — URL.: https://profspo.ru/books/88863

5. CrunucTuka anrauiickoro si3bika. English Stylistics: yue6noe mocobue / JI. C.

Kpoxanesa, T. ®@. bypnak, C. ®. Uucras [u ap.]. — 2-e u3a. — MuHck: PecniyOnukanckuii

MHCTUTYT nipodeccuonansHoro oopazosanus (PUIIO), 2018. — 124 ¢. — ISBN 978-985-
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503-762-1. —
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Tekcrt : anekTpoHHbIH // DnekTpoHHbIH pecypc nudpoBoit odpasoBarenbHoi cpeabl CI1O
PROFo0pa3zoBanue : [caiit]. — URL: https://profspo.ru/books/84892

6. Temarnueckas JeKCUKa aHIVIMHCKOI'O SI3bIKa B TECTaX U YINPaKHEHUSX: TOTOBUMCS K
HeHTpam3oBaHHOMY TectupoBanuio / A. K. Touwnnuna, JI. JI. Kaxkemckas. — MuHCK:
Terpanur, 2018. — 128 c. — ISBN 978-985-7081-96-7. — Tekcr: 31eKTpOHHBIH //
DneKTpoHHBIN pecype nudpoBoii oopazopatenbHoM cpeabl CITO PROFo6pa3oBanue :
[caiiT]. — URL.: https://profspo.ru/books/88844

7. English Grammar Book. Version 2.0 = I'paMmMarnka aHTIMicKoro si3bika. Bepeus 2.0:
yueOHoe nocooue / H. JI. YreBckas. — Canxkr-IletepOypr: AnTtonorus, 2017. — 480 c. —
ISBN 978-5- 9500282-7-4. — TekcT: 31eKTPOHHBIH // DNEKTpOHHBIN pecypc LudpoBoi
obpasosarensHOi cpenbl CITIO PROFoOpa3oBanue : [caiit]. — URL:
https://profspo.ru/books/86214
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